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Impacts of Globalization on international business and the economy of Saudi Arabia
Oil as a source of energy is one of the main contributors towards globalization. Affordable transportation makes it possible for people to travel more often and farther from their homes thus making it possible to see and learn from the differences between countries and cultures. Nonetheless, Saudi Arabia as a key producer of the oil is among the few nations in the globe that has deliberately shifted from globalization. Saudi Arabia is known for its hard stance regarding external cultural influence. Ultimately Saudi Arabia has to decide on whether an international business with the world fits with their economic objectives. Saudi Arabia supports globalization on an economic front but certain quarters are opposed to political and cultural globalization. The discussion shall dwell on the impacts of globalization on international business and the economy of Saudi Arabia as well as the role of the Saudi Vision 2030 in transforming economic barriers to translate to more successful companies. 
When revenues from oil started to trickle into the Saudi Kingdom from the 1950s coupled with dramatic growth in the prices of oil enforced by the embargoes that followed the 1973 war between the Arab countries and Israel, most goods became available, but the elemental pattern of trade remained unaltered. The trading traditions of the Saudi People could easily accommodate fast food, bottling, clothing franchises, air conditioning, and an automobile dealership, as well as, foreign-based supermarkets and retail outlets, among other examples. With minor policy changes, the Saudi culture was also able to accommodate the operations and arrival of foreign construction, engineering, and hotel management organizations, law and accounting firms (Ramady, 2010). The local partners or agents could fit all the economic practices into the established Arabian custom of creating barriers for the presence of foreign organizations to agency and representation (Crane, & Matten, 2016). 
The growth of new commercial tasks from abroad was however huge. Along with the growth of international businesses came the millions of foreign employees to manage and operate the corporations. At first, the immigrants came from East Asia, Europe, and the Middle East and later from South Asia, as well as the horn of Africa (Ramady, 2010). Modern commercial architecture, growth in familiar brand names on neon signs, high-rise construction, as well as a huge non-Arab population changed the urban landscape in the country and changed its demography. Nonetheless, less changed the appearances notwithstanding. The businesses operated on schedules controlled by calls to prayers in Mosques (Crane, & Matten, 2016). The ownership of the business also was to a large extent Saudi even though few Saudis gained or sought management positions in them. In place, some graduates from the religious universities in the Kingdom secured employment as religions vigilantes posted in the air-conditioned malls that were introduced to replace air suqs as the preferred shopping experience (Ramady, 2010). 
In summary, Saudi Arabia’s vision 2030 is differentiated from previous models on modernization regarding scale and intensity with the objecting of transforming the country in the perspective of a globalized world. It is centered towards private-sector pioneered development and makes an effort to establish a balance between forces in the private sector, foreign investors, as well as the application of technological innovations to improve the pace of modernization. Nonetheless, less changed the appearances notwithstanding with the growth in globalization of business operations in Saudi Arabia. The businesses operated on schedules controlled by calls to prayers in Mosques. The ownership of the business also was to a large extent Saudi even though few Saudis gained or sought management positions in them.
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